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COMMUNICATIONS PREFERENCES

Analytics: 10/15/16 - 1/15/17



PREFERRED METHOD TO RECEIVE INFORMATION

) Postal Service

B Email [ Social Media
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PREFERRED METHOD TO RECEIVE INFORMATION

Preferred method to receive information (prioritize 15t to 3")

Postal Service

Flyers

E-mail

Social Media (Facebook, Twitter, Pinterest, Instagram)
Phone

Newspaper, Magazine

Radio

Television

Other

32%

55%

6%

13%

61%

46%

43%

44%

71%

48%

39%

26%

32%

25%

44%

46%

42%

15%

3
20%
6%
68%
55%
14%
10%
1%
14%

14%

Total
1103
1055
1205
1145
1084
1051
1056
1061

287



PRIMARY WAYS TO REPORT INFORMATION

44% 34%

via app via app

B Sce Click Fix B city of Houston 311 B contact Midtown Houston



DEMOGRAPHICS

Analytics: 10/15/16 - 1/15/17



RESPONDENT DEMOGRAPHICS: LIVE, WORK, PLAY

43% 16% 41%

| live in Midtown Houston. | work or study in | play in Midtown Houston.
Midtown Houston.

B ! live in Midtown Houston.

B | work or study in Midtown Houston. [} | play in Midtown Houston.



RESPONDENT DEMOGRAPHICS: ZIP CODE
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RESPONDENT DEMOGRAPHICS: OWNERSHIP

400 —
350 —
200 -
250 -
200 -
150 —

100 —

20

I owmn my property. | remt my property. I live with someone in Midtown.




RESPONDENT DEMOGRAPHICS: AGE

4.82%

1.73%

46.18%
15.18%:

22.00%

B urder2t 134 [ Pas-as [Pas-ss 55-64 [ o5+ [ do not wish to anawer.



RESPONDENT DEMOGRAPHICS: GENDER

1.15%

42.08%

56.TT%

. Famala . Male - Transgender | do mot identify with female, male, or tranagender.
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RESPONDENT DEMOGRAPHICS: ETHNICITY

White (U.S. born) Hispanic or Latino [ Asian

B Black, African American (U.S. born) [ White (non-U.S. born)

B Native American or Alaska Native [ Arab/Middle Easterner Other

| do not wish to answer.



RESPONDENT DEMOGRAPHICS: ETHNICITY

@

midtown
HOUSTON

Ethnicity

White (U.S. born)

White (non-U.S. born)

Black, African American (U.S. born)
Black (non-U.S. born)

Hispanic or Latino

Native American or Alaska Native
Asian

Arab/Middle Easterner

Percentage

54%

6%

6%

4%

20%

1%

7%

2%
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RESPONDENT DEMOGRAPHICS: EDUCATION

49% 24%

Bachelor's degree (4-year) Master's degree

B Less than high school degree High school diploma or equivalent (GED) [} Some college but no degree
B Associate degree (2-year), Trade or Professional Certification [ Bachelor's degree (4-year) [J) Master's degree

B Doctoral degree | Professional degree (JD, MD) [} do not wish to answer.
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RESPONDENT DEMOGRAPHICS: HOUSEHOLD NUMBER

How many people live/stay at your address? Do children between ages of 1 to 18 live
with vou?

T.67% 4.01%
12.34%

T.91%

14.42%

T0.00%

83.65%

Do not wish to answer

. 1 PER . 2 PRL . 3ppL .4 pEL B+ PRL . Yes . Mo .I do not wish to answer.
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RESPONDENT DEMOGRAPHICS: INCOME

180 —
160 —
140 —
120 —
100 —
20—
B0 —
40—

20—

Lazas than £10,000 to 230,000 to 500,000 to $70,000 to $100,000 to $150.000 or | do mot wish
$10,000 520,999 240,999 $79,000 £00,900 $140,999 more to amswer.



RESPONDENT DEMOGRAPHICS: INCOME

= 00 O H DN

12
13

Answer

Less than $10,000
$10,000 to $29,999
$30,000 to $49,999
$50,000 to $79,999
$70,000 to $99,999

$100,000 to
$149,999

$150,000 or more

| do not wish to
answer.

Total

%
1.05%
3.80%
9.70%
17.72%
15.72%
17.51%

18.57%
15.93%

100%

Count
10

36

92
168
149
166

176
151

948



PRIORITIES

Analytics: 10/15/16 - 1/15/17
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RESPONDENT PRIORITIES: LIVEABILITY

B Safety [ Service & Maintenace

B Cleanliness [ Parks & Greenspace

Development [ Entertainment



RESPONDENT PRIORITIES: SAFETY

28% 21% 17%

B Homelessness/Loitering [ Burglaries [ Lighting [} Vacant Buildings/Properties

Other
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RESPONDENT PRIORITIES: ENTERTAINMENT/LIFESTYLE

Food [ Events [ Concerts [Museums [ Parks



ORGANIZATIONAL
LITERACY



ORGANIZATIONAL LITERACY: MIDTOWN REDEVELOPMENT AUTHORITY

2% 10%
6%
9%
9%
B%
9%
13%
%o
6%
. Capital Improvement . Sewer, Pipes, and Sidewalks . Streets and Roads Public Lighting

. Parks and Greenspace Development . Retail Investment . Service and Maintenance

. Marketing and Communications . Public Information Affordable Housing Schools
27% unfamiliar with
responsibilities of MRA

Museums and Entertainment Community Engagement Public Transportation

Police and Fire



ORGANIZATIONAL LITERACY: MIDTOWN MANAGEMENT DISTRICT

16.68%

56.25%
= - 10.37%
16.71%

15.15%

. Public Information Arts & Entertainment . Community Engagement

. Parks and Greenspace Programs Police and Fire Educational Programs . .
56% unfamiliar with

Social Services Support Marketing and Communications responsibilities of MMD



ORGANIZATIONAL LITERACY: MIDCorp

16.08%
19.26%:
43.13%
21.53%
Fundraising Support . Parks and Greenspace Programming . Service and Maintenance 43% unfamiliar with
Real Estate Development Affordable Housing responsibilities of

MIDCorp
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ORGANIZATIONAL LITERACY: REPORTING SERVICE & MAINTENANCE CONCERNS

B YES, | REPORT CONCERNS [ NO, | DON'T REPORT CONCERNS
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ORGANIZATIONAL LITERACY: REPORTING SAFETY CONCERNS

33.57%
YES, | REPORT CONCERNS

66.43%
NO, | DON'T REPORT CONCERNS

.?eﬁ .I‘-In



SATISFACTION

Analytics: 10/15/16 - 1/15/17



RESPONDENT SATISFACTION

COMMUNICATIONS & ENGAGEMENT PROGRAMS & SERVICES

6.48%
BT0% 8.07% ; 8.60%
11.04%
14.44%
24.20%
25.90%
47.88%
46 60%

B roor 2 accertTABle [ a:moperate [ 4:coop [ s ExcELLENT @ :roor [ 2:accertaie [ 3 moperate  [4:coop [ 5: EXcELLENT
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RECOMMENDATIONS

1.

Clearly identify Midtown Houston roles and responsibilities
a. Information Highway
b. Diversify communications platforms

Internal strategy sessions to plan a way forward

Agree on and adhere to brand standards in all departments
a. ldentify standards and processes for external communications alignment

Raise awareness on Board and Committee meetings
Standardize process for community feedback

Continuous surveys (annual or bi-annual) to measure progress




Acknowledgement: Midtown Houston Community Assessment Study paid for by Midtown Redevelopment Authority (MRA).

For more information, please contact Midtown Houston offices at:
410 Pierce Street, Suite 355

Houston, TX 77002
713.526.7577

10/15/16 - 1/15/17



